WORKSHEET: Edexcel GCSE Leisure and Tourism

Link to case study here
Philips

Brand repositioning and communications

Task 1- With a Partner

Conduct an Internet search, using Phillips as a Key Word.

In brief write about the history of the company and type of industry they are in. Write about the type of products/service they offer and write what you think the Business Aims might be.

You only have five minutes to complete this task!!

Task 2- Whole class

We shall as a class work through the Case Study on Phillips. 

Thinking about today’s work being on branding, highlight using markers the sections you think are most important.

Task 3- Individually

Complete one of the two worksheets from front desk.

Answers should be detailed and well explained, however for a number of questions it is your opinion that is asked for, so there are NO wrong or right answers. 

Make sure however that you give reasons for your answers.

Complete the following questions using the Case Study we have just read through and highlighted the key points on. Provide detailed answers.

1. Can you name three brands you hear about often?

2. How do you hear of these brands?

3. Why might a company need to change its brand?

4. How could doing market research help us to improve a brand?

5. What did Phillips find out in their research?

6. What did Phillips do to meet the needs of their customers better?

7. What is the aim of having a good brand?

8. What factors make you notice a new brand?

9. Can you name different ways of promoting a brand?
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Complete the following questions using the Case Study we have just read through and highlighted the key points on. Provide detailed answers and show your understanding of the key concepts in the Case Study.

1. In your own words what does the term ‘Brand’ mean?

2. What ways of creating a well recognised brand exist?

3. Why is a brand important? 

4. What can a good brand indicate?

5. What does brand repositioning mean?

6. What important information did Phillips find out? When repositioning the brand, how would this information help?

7. Why do we need to find out what customers want?

8. What is the most popular feature of a good brand?

9. Why is the information found in market research important when communicating a brand?

10. What mediums exist for promoting a brand?


