WORKSHEET: BTEC National Marketing (Year 12)


Link  to case study here

Nestlé 

Responding to changing customer requirements: the drive towards Wellness

Match the Definitions with the Types of Research.

Market Research
This is information, which already exists and can be used to make marketing decisions. 

Secondary research
This is information, which is carried out first hand.

Primary Research
It is the collecting, processing and interpreting of information that aids the decision making process for the marketing of goods and services.

List ways that primary data can be gathered: 

1.

2.

3.

4.

